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LinkedIn	checklist
q Update	photo
q Update	skills	and	expertise
q Add	relevant	photos/videos	
q Update	contact	information
q Publish	new	content	
q Give/ask	for	5-10	
recommendations



The	power	of	LinkedIn	recommendations





Mobile	is	a	core	
foundation	to	Facebook
• Is	your	content	thumb-
stopping?

• How	do	you	win	when	there	
is	so	much	content	from	
their	friends	and	family?

• 1	in	5	mobile	minutes	are	
spent	on	Facebook





Be	a	storyteller





Create	lists	to	connect	with	your	sphere

1. Clients	(current	and	past)
2. Potential	Clients
http://facebook.com/bookmarks/lists







Content	Grid

KatieLance.com/ContentGrid



How	to	rock	your	content	strategy







Create	images	using	Canva.com



People	spend	time	
with	video	5x	more	
than	any	other	type	
of	content	on	
Facebook

Source:	Facebook,	Jan.	2017



Create	video	for	the	sound	OFF	on	
Facebook	|	rev.com



Lead	generation	with	Facebook	ads
• People	are	82%	more	
likely	to	convert	from	
a	video	ad	on	their	
mobile	device	than	
from	the	TV.

• KatieLance.com/fbads



Make	2017	the	year	you	go	LIVE!

KatieLance.com/FacebookLiveDownload





Think	beyond	the	now.	Schedule	posts	
on	your	Facebook	business	page



“Batching	your	content”
• Fun	Friday
• Market	Update	

Monday
• Throwback	Thursday	

#TBT
• Flashback	Friday
• Inspiration	Saturday

Are	you	planning	ahead?



When	is	the	best	time	of	day	to	post?	



What	type	of	posts	work	best?





Think	beyond	the	listing	photo



Have	fun!



Maximize	Instagram	Stories





The	stats
• Snapchat	users	spend	
25-30	minutes	on	the	
app	each	day

• 41%	of	users	are	18-34
• Twice	as	many	18-34	
year	olds	watched	the	
Presidential	Debates	on	
Snapchat	versus	on	TV

Source:	Snap,	Inc



3	reasons	why	
people	like	Snapchat

1. Communication
2. Creativity	
3. Storytelling





@katielance



@katielance



KatieLance.com
GetSocialSmart.com
Katie@KatieLance.com


